
 International Academic Journal of Business Systems & Economics 

          www.accexgate.com | papers@accexgate.com                                                                         13|page 
 

 

Agripreneurship Marketing and Economic Recovery in Post 
COVID-19 Era in Ikwerre L.G.A. in Rivers State 

Nwachukwu, Darlington, PhD; Nwadighoha, Emmanuel Ephfraim, PhD 

 

Abstract: This study aims at investigating the extent to which agripreneurship marketing practices 
influences economic recovery in Ikwerre L.G.A in Rivers State. The problem that necessitates this study is 
the issue of economic downturn within the context of Ikwerre L.G.A in terms of food shortage and hike in 
prices of food items coupled with increasing rate of unemployment in this L.G.A. Drawing from 
Discovery Learning Model theory, this paper suggests agripreneurship marketing practices as a way out 
of these challenges. The population of the study comprised of 265,400 residents of Ikwerre L.G.A as 
identified in National Population Commission of Nigeria and National Bureau of Statistics. Using Taro 
Yamen sampling formula, a sample size of 399 was generated, while convenient sampling technique was 
used to conveniently select the sample from the population and a copy of questionnaire was administered 
to each of the respondents to the tune of 399. Upon retrieving the copies of questionnaire, 363 
representing 91% was valid and was used for the analysis. Pearson moment correlation coefficient was 
used to test the stated hypotheses. The findings of study revealed that agripreneurship marketing has a 
significant positive impact on economic recovery in terms of increasing GDP and creating employment. 
Based on the findings, the researchers recommends that the youths of Ikwerre L.G.A. should learn and 
adopt agripreneurship marketing practices such as snail, fish farming, goat rearing, feed production 
etcetera since it will enable them increase agricultural produce capacity and make profits while being 
self-employed. Secondly, government should help in creating centers where young farmers could be 
educated on agripreneurship marketing practices and its benefits. Lastly, government should also partner 
with some private enterprises to establish Agri-clinics within Ikwerre L.G.A 
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1.0 INTRODUCTION 

Individuals empowering themselves to be employees of labor helps a society grow. The 
economies of developed societies are mostly run by private entrepreneurs who do businesses and 
pay taxes to government to carry out social projects such as road constructions, building of 
hospitals and other social amenities. They also turn employees of labor whereby lifting greater 
percent of the work force from unemployment while restoring the economy of a given place. 
 
The advent of Covid-19 pandemic has crippled several economies of the world which includes 
that of Ikwerre Local Government Area in Rivers state in Nigeria. Garg (2020) asserts that 
covid-19 has infected more than 5 Million individuals and has caused about 1.3 Million 
casualties globally so far. The first and second wave of the virus coupled with insecurity 
challenges in Nigeria have disrupted business operations and increased cost of living to the 
detriment of the average citizenry. Nigeria is facing shortage of food production, and to make 
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matters worse, several employees of government and private organizations are being laid off due 
to the economic downturn, which informs this study. The average animal protein intake in 
Nigeria is low, and the conventional sources of animal protein in Nigeria such as beef, goat meat, 
pork, fish, and poultry etcetera are sky rocketing beyond the reach of common populace, due to 
their high price, caused by economic down-turn (Olayide, 2004 cited in Babatunde et al., 2019). 
This issue of economic challenges and shortage of food if not addressed properly will lead to 
greater hardship and starvation among the average citizens of Nigeria. 

One way of recovering the economy of Nigeria and addressing the shortage of food circulation 
mostly in Ikwerre Local Government Area in Rivers State is through entrepreneurial practices 
such as Agripreneurship Marketing which encourages innovative individuals to indulge in small 
scale agricultural production and marketing in areas such as poultry, fish farming, snail farming, 
goat rearing, food crop and fruits production in order to increase the production and availability 
of food produce in the market space, which as well creates employment. Agripreneurship 
according to Global Forum for Rural Advisory Services (2021) refers to entrepreneurship in 
agriculture. Agripreneurship according to Bairwa et al. (2014) is the profitable union of 
agriculture and entrepreneurship. It refers to entrepreneurial venture within the agricultural sector 
which brings about food-producing business being started for profit (Strategic Direction, 2018). 
The Ikwere Local Government Area in Rivers state is one of the food hubs of the state. Despite 
being blessed with mineral resources such as crude oil, their main economy is basically an 
agrarian economy. They are known for farming and food productions such as processed garri, 
palm oil and other farm produce sold in the major city of Port Harcourt, other parts of the state, 
and as well as neighboring states. The agricultural production processes utilized in this L.G.A are 
traditional practicing methods which do not add innovative methods. 
 
Some major problems encountered by local famers includes the fact that they often lack modern 
experiences, access to services, individuals, or markets, and skills to have realistic chances to 
succeed as entrepreneurs (Wongtschowski et al. 2013). In addition, they are being influenced by 
external, systemic factors, such as regulations and policies of government, economic and social 
barriers, (Kahan 2012). These constraints also affect rural farmers within the context of Ikwerre 
Local Government Area of Rivers state. Majority of the youths are not taking agriculture 
production and marketing as a major business endeavor to earn a living. A shift from subsistent 
agriculture practice to agribusiness is a crucial method of revitalizing Ikwerre L.G.A agriculture 
and makes it more lucrative and as well a profitable venture. Bairwa et al. (2014) asserts that 
agripreneurship have the possibility of contributing to a length of economic and social 
development which includes employment generation, poverty reduction, income generation, 
improvements in health, nutrition, and overall food security in the national economy. 
 
This study identified the existence of scarce empirical research work on agripreneurship 
marketing and economic recovery in the post covid-19 era within the context of Ikwerre Local 
Government Area of Rivers state, which creates a gap that this study tries to fill. It is against this 
backdrop that the study empirically investigates our subject matter so as to fill the identified gap. 
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2.0 Review of Related Literature 
2.1 Theoretical Foundation 

The theoretical underpinning to this study is the Discovery Learning Model theory by Jerome 
Bruner (1961) which is a method of Inquiry-Based Instruction that encourages learners to build 
on previous knowledge and experiences, use their imagination, intuition and creativity, and as 
well search for new information to ascertain facts, correlations and new truths (Pappas, 2014).  
According to the theory, local farmers need to improve and build on their existing knowledge 
about farming by adding new information and methods (agripreneurship) in order to ascertain 
facts such as economic recovery.  
 
This study trying to look at the use of agripreneurship marketing practices which adopts new 
methods of rearing poultry birds, snails, fishes, use of biologically enhanced seedlings and plants 
and mechanized practices of enhancing agro production capacity to check on its influence of 
economic recovery in Ikwerre Local Government Area of Rivers State is in line with Discovery 
Learning Model, hence the study is underpinned to the theory. 
 
 

2.2 Concept of Agripreneurship Marketing 

The term entrepreneur according to Eze and Chinedu-Eze (2016) originated in France in 17th 
and 18th century. Agripreneurship as a word emanates from the concept of entrepreneurship. It 
signifies entrepreneurship within the agriculture sector (Rathore et al., 2020). Entrepreneurship 
could be seen as a concept that boarders transforming a vision or ideas into a ‘new business 
setup”, or the act of expanding an already existing business by a person, team of individuals, or 
an established business (Reynolds et.al., 1999 cited in Rathore et al., 2020). Entrepreneurs are 
basically creative, bear risks, take advantage of opportunities and can change business strategies 
quickly in order to adapt to changing environments (Kahan, 2012). Gaddefors and Anderson 
(2017) defined entrepreneurship as the creation or extraction of value, which is seen as change, 
generally entailing taking risk far more than what is normally encountered in starting up a 
business, which may include other values than simply economic ones. Entrepreneurship could be 
used in agricultural practices which are called agripreneurship. 
  
 

According to Bairwa et al. (2014), entrepreneurship has connection with finding means and ways 
of creating and developing profitable farm business. They further argued that the term 
agripreneurship and entrepreneurship are frequently utilized in the context of small business 
formation in agriculture and education. Dollinger (2003) defines agripreneurship as the creation 
of innovative economic business for the purpose of growing or gaining under conditions of 
uncertainty and risk in agriculture. While Strategic Direction (2018) defines it as referring to 
entrepreneurial venture within the agricultural sector which brings about food-producing 
business being started for profit. An Agripreneur according to Rathore et al. (2020) is an 
entrepreneur whose principal area of venture is agriculture or allied sectors. 
 
Agriprenuership is a term commonly used within the domain of education and small business 
formation in agriculture (Tripathi & Agarwal, 2015; Bairwa, 2014). Eze and Chinedu-Eze (2016) 
considered agripreneurship as a concept that is specific to agriculture and draws heavily from 
entrepreneurship. It could be seen as a profitable marriage of entrepreneurship and agriculture 
and speaks about agribusiness development in agriculture and allied sectors (Bairwa, 2014; 
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Uneze, 2013). An agripreneur hence, is a person who executes a number of activities in 
agriculture and allied sector to become an agripreneur (Eze & Chinedu-Eze, 2016). An 
agriprenuer for instance, might begin an agro business, swap the business direction, or add an 
innovative procedures that are of value addition (Tripathi & Agarwal, 2015). Therefore, an 
agriprenuer always tries engaging in new products development, processing and marketing since 
such persons are never satisfied with the conventional methods of doing things (Uneze, 2013; 
Tripathi & Agarwal, 2015;  Bairwa, 2014). 
 
Drawing on the above definitions, we align with the definition by Eze and Chinedu-Eze (2016) 
and define agripreneurship marketing as the integration of entrepreneurial and innovative 
business ideas and skills into agriculture to produce better results. An agriprenur can produce and 
sell local feeds for farm poultry, indulge in catfish farming, snail farming, goat rearing and sales 
of the meats to the market. Several financial benefits have been recorded for engaging in both 
snail and fish farming which are basic essential food consumed in our society. Babatunde et al. 
(2019) asserts that snail marketing can engage several individuals as an empowerment 
programme, since it does not require high level of education or special skill. Cat fish pepper soup 
is a special delicacy which is highly sought after in most part of Nigeria including Rivers state, 
and an agripreneur engaged in product and sales of catfish to restaurants and markets stands a 
better chance of generating high profit from the business. Also selling of locally made feeds for 
poultry animal is another area of generating income rather than waiting for white collar jobs or 
government to provide jobs. 
 
Individuals involved in agricultural practices mostly within the southern part of Nigeria are 
gradually realizing that they cannot afford to keep looking at the government for each and every 
thing. They have seen that self-reliance is the key, and besides with the dynamic global 
agricultural scene in light of World Trade Organizations round of talks, over-dependence on the 
traditional methods of farming and on traditional crops will not suffice. Entrepreneurship in 
agriculture sector or agripreneurship is the order of the day. Otache (2017) made arguments for 
use of an agripreneurship development strategy in training new entrepreneurs in agriculture with 
the aim of injecting sustainable growth into Nigeria’s economy as well as helping the country get 
out of recession. 

Bairwa et al. (2014) states that in the face of increasing poverty and unemployment in the rural 
areas coupled with slow growth of agriculture, there is the urgent need for entrepreneurship in 
agriculture in order to generate more productivity and profitability in agricultural business. 
Hence, agripreneurship programs are imperative to developing entrepreneurs and management 
workforce that will cater for agricultural Industry across the world (Bairwa et al., 2014b). Singh 
(2013) argues that agripreneurship is to a great extent influenced mostly by the economic 
situation, culture and education. Agripreneurs educated on poultry, fish and snail farming, goat 
rearing, poultry feed production etcetera can add value to the society and to themselves by the 
large scale production and sales of these poultry animals and products. 
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Figure 2.1: Fish, Snail farming and Goat Rearing 

  

 
Source: Rf Staff (2021); Agency Report (2020); Agbota (2017); Garrigus (2021). 
 

Agripreneurship marketing practices apart from poultry, fish and snail farming, goat rearing, 
feed production and the sales of its proceeds, also includes the use of biologically enhanced 
seedlings and plants to grow better and healthier farm produces that are resistant to certain 
bacterial and diseases which destroys farm crops and harvests. It also includes the use of 
mechanized farming practices which facilitates large scale farming and harvest for sales in the 
local markets. 
 
Figure 2.1: Agri-biotechnology 

  
Source: Eze and Chinedu-Eze (2016). 
 

Also, it entails the practice of researching and discovery of medical solutions for health 
challenges of poultry animals and both plant and pest control mechanisms.  
 

Figure 2.2: Agri-Clinic Centre 

     

Source: Nishtha (2019); Eze and Chinedu-Eze (2016). 

 

2.3 Concept of Economic Recovery 

An economic recovery according to Warner (2020) is when an economy after a recession 
bounces back and starts expanding again. Tracy (2020) saw it as a period of economic 
expansion, typically after a recession. Economies of countries move in stages and, once they 
have fallen into a recession, they eventually enter a phase of recovery before starting the cycle 
again. 
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Normally, during recession employment levels fall, discretionary income falls, and overall 
consumer spending falls, leading to tough times for most companies, which in turn lay off more 
workers and reduce overall consumer spending further (Tracy, 2020). Few businesses expand 
and few consumers buy, which lowers the demand for loans. Interest rates usually fall as a result 
during a recession (Tracy, 2020). But during an economic recovery, there is an increase in gross 
domestic product (GDP), unemployment level falls, while incomes rise, as the economy 
rebounds. 
 

2.3.1 Measure of Economic Recovery 

Several variables have been used as measures of economic activities. Oshodi (2021) measured 
economic recovery using gross domestic product (GDP). Fisher (2020) listed the following as 
economic indicators: Gross Domestic Product (GDP), employment level, the stock market, 
consumer price index (CPI), producer price index (PPI), balance of trade, housing starts, 
interest rates, currency strength, manufacturing activity, income and wages, consumer 
spending. 
 
In this study, we selected increased GDP and employment as our measures for economic 
recovery. 
 

2.3.1.1 Increased Gross Domestic Product (GDP) 

The gross domestic product could be seen as the measurement of the total goods and services 
produced within an economy such as a national or state economy (Plaehn, n.d.). Eurostat (2019) 
defined GDP as the sum of all added values generated in an economy, and the added value 
signifies the value of goods and services that was produced less the value of the goods and 
services needed to produce them. The GDP for a country is the economic output measured over 
one year. Gross domestic product according to Plaehn (n.d.) is viewed as the broadest 
measurement of economic activity. Hence an increase in the GDP of Ikwerre local government at 
this period of covid 19 pandemic is a signal of economic recovery from the depression faced at 
the moment. 
 

2.3.1.2 Employment 

Employment could be viewed as an agreement reached between a person and another entity that 
specifies the responsibilities, rule of engagement, payment terms and conditions, and is 
recognized by the government (My Account Couse, 2021). It also could be seen as the 
relationship between two parties, mostly based on a contract where work is paid for (Dakin & 
Armstrong, 1989).  
 
In simple terms, employment means the idea that a person has entered into a form of written or 
verbal commitment with an entity, which is known as the employer, under certain stipulations 
such as payment, schedule, etc. Hence who ever that is being employed by another is called an 
employee. An employee contributes expertise and labor to an endeavor of a person conducting a 
business or an employer (Archer et al., 2017). When there is recession employment level drops 
and most establishments lay off some of their workers. But when the economy recovers, there 
tends to be an increase in employment of labors. An individual can also be self-employed 
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whereby he or she works for him or herself without depending on an employer paying them 
salary over job done. Smith (2020) asserts that an individual is self-employed if they work for 
themselves as freelancers or business owners, running the business themselves while being 
responsible for its success or failure. Self-employment could be achieved through indulging in 
entrepreneurial practices. 
 

 
2.4 Agripreneurship marketing and Economic recovery 

Most studies have empirically proven that entrepreneurship practices which includes 
agripreneurship greatly influences economic recovery in terms of growth and employment. 
Obayelu et al. (2019) conducted an empirical study on the effect of agripreneurship on 
employment and income generation in cattle fattening business in Nigeria. The study was carried 
out in Biu Local Government (LGA) in Southern Borno State of Nigeria, which has a total 
projected population of 246,900. The study utilized a two-stage sampling procedure in 
purposefully selecting a sample of 141 youths. Primary data collection method was also used 
whereby copies of questionnaire were adopted. The analytical technique used for the study was 
descriptive statistics such as frequency table. The study found out that agripreneurship positively 
influences employment and income generation. 

Afolabi (2015) investigated the impact of entrepreneurship in fostering economic growth and 
development in Nigeria. The research methodology used was the narrative textual case study 
(NTCS) method. However, the study also utilized interviews. Simple percentages, graph and 
chart were used to analyze and interpreting the generated data. The study found that 
entrepreneurship positively enhances economic growth and development primarily by generating 
employment and foster the growth of micro, small and medium enterprises in Nigeria. 
 
Also, Asc (2006) and Ahiauzu (2010) found out that there is a significant positive relationship 
between entrepreneurship practices and economic growth, while Henderson (2007) discovered 
that entrepreneurship is more frequently recognized as a basic engine of economic growth. 
Afolabi (2015) argues that by joining together innovative ideas with existing resources, 
entrepreneurs add value through the creation of new jobs, the commercialization of new 
products, and through building of new businesses. The Global Economic Monitor shows that 
nations with higher levels of entrepreneurial activity benefits strong economic growth, and 
entrepreneurs are the link between new ideas and economic growth (Afolabi, 2015). 
 
Based on foregoing, we propose the following set of hypotheses: 
 

Ho1: There is no significant relationship between agripreneurship and increased GDP in post 
covid 19 era in Ikwerre local government area of Rivers state. 

 
Ho2: There is no significant relationship between agripreneurship and employment in post covid 

19 era in Ikwerre local government area of Rivers state. 
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2.5 Operational Conceptual Framework 
 

 

 

                                                                           H01 

 

                                                                                  H02 

 

 

 

Figure 2.1: Operational Conceptual Framework for the Relationship between 
Agripreneurship Marketing and Economic Recovery. 

Source: Review of Related Literature. 

3.1  Research Methodology 
Social scientists have an objective (Positivist) and subjective (Idealist) views of their subject 
matter (Burrell & Morgan, 2006), and these are; ontological, epistemological, human nature and 
methodology. The objectivist conducts research based on scientific approach while idealist sees 
research from the non-scientific angle. 
 

Our philosophical stands in this study took a realist viewpoint and a positivist epistemology. 
Hence, the study utilized quantitative research method thereby adopting a cross-sectional survey 
research design. The study tried to investigate the impact adoption of agripreneurship marketing 
has on economic recovery of Ikwerre Local Government Area in Rivers State, hence our target 
population comprised 265,400 individuals as identified in National Population Commission of 
Nigeria and National Bureau of Statistics. 
 

In order to determine our sample size from the population of 265,400 we deployed the Taro 
Yamen formula.  

The formula is stated below. 

n = 
2)(1 eN

N


 

n = 
2)05.0( 265,4001

 265,400


 

n = 
5.664

 265,400
 

AGRIPRENEURSHIP  

MARKETING (AM) 

ECONOMIC RECOVERY 
(ER) 

INCREASED GDP 
(IG) 

EMPLOYMENT (E) 
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Approximately = 399 

Where  

N  = sample size sought  

e  = Level of significance  

n  = Population size  

Therefore, 399 residents indulged in farming activities within Ikwerre Local Government Area 
constituted the sample size for this study. Using convenient sampling techniques, the researchers 
purposefully administered 399 copies of questionnaire to residents of Ikwerre L.G.A., out of 
which three hundred and sixty three (363) copies of questionnaire were valid and used for the 
analysis.  

The Instrument for data collection was a nineteen (19) item questionnaire which was used to 
elicit data on the study variables. Our scales of measurements were validated via an expert 
checking while Cronbach’s Alpha test was used to check for its reliability. In checking of the 
reliability, a pilot survey of six respondents where used to test the copies of questionnaire for 
consistency before been deployed to the respondents. Their reliability coefficients are above 0.70 
benchmark recommended by Nunnally (1978). 
 

          Table 3.1 Reliability Statistics 
S/N Construct No of items Cronbach’s Alpha 
1. Agripreneurship 6 0.913 
2. Increased GDP 6 0.843 
3. Employement 6 0.867 
             Source: SPSS Output on Data, 2021. 
 

4.1     ANALYSES OF DATA 
4.1 Results 

399 copies of the questionnaire were purposefully distributed to residents indulged in farming 
activities within Ikwerre Local Government Area as identified in National Population 
Commission of Nigeria and National Bureau of Statistics. Due to mistakes and incomplete 
responses, 22 copies accounting for 5% were dropped; while 14 copy representing 4% was lost 
in transit. Hence, the total response rate that formed the basis of our analysis was 363 
representing 91%. We adopted Pearson moment correlation coefficient to analyze the 
relationships between the study variables. Tables 4.1-4.3 show the tests of the hypotheses. 

Table 4.1: Questionnaire Administration and Responses 

 Number Involved Percentage (%) 
Distribution 399 100 
Useful Copies Returned 363 91% 
Discarded Reponses 22 5% 
Lost in Transit 14 4% 

                Source: Field Survey, 2021. 
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Decision Rule 

Reject the null hypothesis (H0) and accept its alternative (Ha) if p-value < 0.01 for 2 – tailed test 
and conclude that significant relationship exists. 

Ho1: There is no significant relationship between agripreneurship marketing and increased 
GDP in post covid 19 era in Ikwerre local government area of Rivers state. 

Ha1: There is a significant relationship between agripreneurship marketing and increased 
GDP in post covid 19 era in Ikwerre local government area of Rivers state. 

 

        Table 4.2:   Correlations Analysis on Agripreneurship and Increased GDP 

               Variables 1                           Statistics Agripreneurship 
Marketing (AM) 

Increased GDP 
(IG) 

 
 
 
 

Agripreneurship                      Pearson Correlation  
Marketing (AM                         Sig. (2-tailed) 
                                                   N 

1.000 
. 
363 

.962** 

.000 
363 

Increased GDP (IG)                 Correlation Coefficient 
                                                  Sig. (2-tailed) 
                                                   N 

.962** 

.000 
363 

1.000 
. 
363 

           **. Correlation is significant at the 0.05 level (2-tailed). 
           b. Listwise N = 363 
           Source: SPSS Output (based on 2021 Field Survey Data) 
 

Table 4.2 above shows the outcome of the analysis using the SPSS version 20.1. The Pearson 
moment correlation coefficient is estimated as 0.962**. This suggests that a significant positive 
relationship exists between agripreneurship marketing and increased GDP. Since the p-value 
(0.000) < 0.01, we reject the null hypothesis and conclude that a significant relationship exists 
between the two variables. 

Ho2: There is no significant relationship between agripreneurship marketing and employment 
in post covid 19 era in Ikwerre local government area of Rivers state. 

Ha2: There is a significant relationship between agripreneurship marketing and employment in 
post covid 19 era in Ikwerre local government area of Rivers state. 

Table 4.3: Correlations Analysis on Renewable Solar Energy and Environmentally Friendly 

             Variables 1                              Statistics Agripreneuship 
Marketing (AM) 

Employment 
(E) 

 
 
 
 
 

Agripreneurship                      Pearson Correlation 
Marketing (AM)                        Sig. (2-tailed) 
                                                  N 

1.000 
. 
363 

.868** 

.000 
363 

Employment                            Correlation Coefficient 
        (E)                                     Sig. (2-tailed) 
                                                   N 

.868** 

.000 
363 

1.000 
. 
363 

           **. Correlation is significant at the 0.05 level (2-tailed). 
           b. Listwise N = 363 

        Source: SPSS Output (based on 2021 Field Survey Data) 

 
Table 4.3 above analysis indicates that the correlation coefficient (r) is 0.868. This implies that a 
very strong relationship exists between agripreneurship marketing and employment. Also, the 
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sign of (r) value is positive, indicating a direct link between the variables. Since the probability 
value (p-value) = 0.000 < 0.01, we conclude that a significant positive relationship exists 
between agripreneurship marketing and employment. 
 

Table 4.4 Summary of Test Hypotheses 

S/N HYPOTHESES ( r ) P – 
VALUE 

DIRECT DECISION CONCLUSION 

HO1: There is no significant relationship between 
agripreneurship marketing and increased 
GDP 

0.962** 0.00 +VE Reject Significant 

HO2: There is no significant relationship between 
agripreneurship marketing and employment 

0.868** 0.00 +VE Reject Significant 

Source: Research Findings Based on SPSS Output 

4.2    Discussion of Findings 
The aim of this study was to investigate the extent to which agripreneurship marketing relates to 
economic recovery. Agripreneurship marketing was discovered to have a significant positive 
relationship with the measures of economic recovery (increased GDP and employment). This 
finding was generated from the outcome of the statistical test of hypotheses Ho1 and Ho2 

respectively. The test of Ho1 shows that agripreneurship marketing attracts a significant positive 
correlation coefficient (r = 0.962, p-value < 0.01). That is, the more the youths of Ikwerre L.G.A 
adopts agripreneurship marketing practices such as fish farming, snail farming, goat rearing, 
local feed production, the use of biologically enhanced seedlings and plants, and modern 
mechanized farming practices, the more the food produce they will have for sale in the market 
space and an increase in GDP. 

Test of Ho2 reveals that agripreneurship marketing results in a significant positive correlation 
coefficient (r = 0.868, p-value < 0.01). Thus, increase in agripreneurship marketing will bring 
about an increase in youths being self-employed. 

Hence, agripreneurship marketing was discovered to have a positive impact on economic 
recovery in terms of increasing the gross domestic product (GDP) of Ikwerre L.G.A, and the 
creation of employment for its teaming youths and people. This finding is in line with Obayelu et 
al. (2019); Afolabi (2015); and Ahiauzu (2010) who found out that there is a significant positive 
relationship between entrepreneurial practices such as agripreneurship marketing and economic 
growth, employment and income generation.  
 

5.1 Conclusion 
From the review of literature findings, we were led to conclude that: Agripreneurship marketing 
positively influences economic recovery in terms of increasing GDP and the creation of 
employment. 
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5.2 Recommendation 

This study hence recommends that: 
1.  The youths of Ikwerre L.G.A. should learn and adopt agripreneurship marketing 

practices such as snail, fish farming, goat rearing, feed production etcetera since it will 
enable them increase agricultural produce capacity and make profits while being self-
employed. 
 

2. Government should help in creating centers where young farmers could be educated on 
agripreneurship marketing practices and its benefits. 

3. Government should also partner with some private enterprises to establish Agri-clinics 
within Ikwerre L.G.A 

5.3 Contribution to Knowledge 
The study provided empirical evidence supporting the link between agripreneurship marketing 
and economic recovery in post covid 19 era in Ikwerre local government area of Rivers state. It 
has added to existing body of knowledge by providing a model of the relationship between 
agripreneurship marketing and economic recovery in Ikwerre local government area of Rivers 
state as shown below. 
 

 
 

 

                                                                           H01 

 

                                                                                  H02 

 

 

 

 Figure 5.1: Heuristic model for the Relationship between Agripreneurship Marketing 
and Economic Recovery 

Source: Researchers Conceptualization. 
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Appendix A 

Population of People in Ikwerre Local Government Area as listed in National Population 
Commission of Nigeria (web), National Bureau of Statistics (web). 

http://www.citypopulation.de/php/nigeria-admin.php?adm2id=NGA033013 

 

 

Population 
The population development of Ikwerre as well as related information and services (Wikipedia, 
Google, images). 

Name Status Population 
Census 

1991-11-26 

Population 
Census 

2006-03-21 

Population 
Projection 
2016-03-21 

Ikwerre Local Government 
Area 

125,385 188,930 265,400 

Ikwerre 

 
 265,400 Population [2016] – Projection 
 667.5 km² Area 
 397.6/km² Population Density [2016] 
 3.5% Annual Population Change [2006 → 2016] 

 

 Ikwerre, Rivers State: LGA in Rivers State, Nigeria – Inception: 1991 

 
Nigeria Federal Republic 88,992,220 140,431,790 193,392,500                
Source: National Population Commission of Nigeria (web), National Bureau of Statistics (web). 


